




Monthly  Tips   for 
Female   Entrepeneurs

Richard  Lorenzen

Female entrepreneurs have become a powerful force in today's 
market. Many of the leading companies in the United States are now 
led by women entrepreneurs, many of whom have paved the way for 
future generations of female business owners. For women trying to 
find their place in today's market, there are many powerful pieces of 
advice out there that have come from some of these seasoned females 
entrepreneurs.

While there is no end to the little tips and tricks that any entrepreneur 
can take advantage of when launching their business, these powerful 
tips for female business owners come straight from the lips of today's 
most successful women.

There is Benefit to Failure - Barbara Corcoran

The famous investor from the hit show Shark Tank once said “My best 
successes came on the heels of failures.” This is a powerful lesson for 
any aspiring business owner, as most of today’s most established 
entrepreneurs have been faced with countless failures. The importance 
of dealing with failure is that you need to be able to learn from the 
failure, dust yourself off and move on, even if you deal with consistent 
failure. You never know when your next venture will be the one that finds 
you your biggest success yet.

Never Be Afraid to Follow Your Passion - Debbie Fields

Debbie Fields, the creator of Mrs. Fields, said “what I wanted was 
to be allowed to do the thing in the world I did best.” This motivated 
the entrepreneur to follow her passion for cooking, even when others 
didn’t believe it could turn into the success it is today. So many female 
entrepreneurs are afraid to take that next step in turning a passion or 
hobby into a business, but for people like Debbie Fields that commitment 
to passion is what can turn an idea into a business success.











MODELS have so much more of a voice 
now thanks to social media — you can 
interact directly with fans. What does 
it take to extend your voice further and 
start your own brand?
Not having fear and just following your 
passion. For me, my skincare line [Kora 
Organics] wasn’t ever about wanting to have 
a business. It was more like, “[This] is what 
I’m passionate about; this is fun.” But I need 
to learn more about the numbers side.
You need a master accountant!
I need that! It’s something I accept about 
myself. I’m not so bad at maths, but it’s not 
really something I enjoy. I prefer writing and 
expressing myself [that way].

You’ve designed a new Swarovski 
jewellery collection. Did you enjoy the 
creative process?
I actually designed the packaging for my 
Kora Organics range, too. I like being visual.
Ooh, I love the Energising Citrus Facial Mist.
It’s my answer to jet lag. I’m very proud of my 
beauty line, because the products work!

Back to the Swarovski collection. How 
do you like to wear the pieces?
I love putting things into pairs. I’m so tall that 
I prefer to layer fine jewellery, [otherwise] 
it disappears. I like wearing rose gold with 
silver, too — mixing metals is fun.

You have a strong entrepreneurial 
streak. With such a hectic lifestyle, 
how much do you contribute when you 
collaborate with a brand?
I could never just sign my name and walk 
away. This process was very interesting. 
Being creatively involved in projects, 
there’s always so much to learn, but I was 
quite specific with what I wanted. Luckily, 
Swarovski was really receptive. I explained 
the concept and I did a few drawings, but it 
didn’t translate exactly the way I wanted. I 
said, “No, this needs to be really fine in size.” 
I wanted the collection to be symbolic, so 
[for example] I’ve got a little four-leaf clover 
[charm].

I’ll have that—I’m Irish and I want the 
luck! Speaking of luck, I went on Tinder 
the moment I arrived here [in Innsbruck, 
Austria, where the interview is taking 
place] and the guys are all mountain 
men and very sturdy. Quite divine.
Wow — I should go on it! [Laughs]

So, you have your charms—the evil eye, 
snowflake, star, heart and clover. Why do 
symbolism and spirituality appeal to you?
That’s what it’s all about for me. Spirituality 
isn’t a hobby; it’s everything. With Kora, there 
are words on the back of my products that 
mean empathy or compassion, trust and 
love. It’s an extension of what I’m passionate 
about, the use of symbols. In every choice 
we make in a day, we can come from fear 
or love. So let’s have this [heart charm] as a 
reminder to choose to come from love.

It’s a beautiful philosophy. But we often 
try to do that and stumble. How do you 
handle being fallible?
No one can escape [it] because it’s all part 
of being human. It’s about realising it and 
moving forward. Forgiveness is a powerful 
tool: forgiving yourself, forgiving others.

Do you forgive the naysayers that come 
with being in the public eye?
I always want to grow, learn and evolve, 
and be a better version of myself. You need 
to accept who you are and understand 
everyone is different.

What’s your idea of fun?
Putting music on and dancing around the 
house. My son loves it, too. He’s like, “Mum, 
let’s put the music on!” It’s the best. We put 
it on outside and have a little pool party.

What’s your favourite daggy track?
So many! Let’s see what’s on my Most Played 
list. I play Snatam Kaur’s Feeling Good 
Today; it’s really good with little kids.

There go those affirmations.
Yeah! Let’s see … Enya, Dr Dre, Yo-Yo Ma. 

Do you like Yo-Yo?
Yes, the cello concertos — exquisite. I’m 
getting whiplash from that mix!
[Laughs].

You were the third most Googled model 
in the world last year.   
“I didn’t know that! That’s hilarious. Who was 
first?”

Kate Upton. 
“I remember the first time I met her. I was 
like, ‘Wow, what a beautiful woman!’”

Kendall Jenner was number two. 
“Oh, okay.” 

Do you ever Google yourself?
“Honestly, I don’t have time. I just get alerted 
if something comes up. Annie will call me 
or forward me something, just so I’m aware. 
That’s her job as my publicist. There are other 
things in life! There are too many things to 
worry about. It doesn’t matter to me as long 
as the people close to me understand who I 
am. I really appreciate the fact that with my 
job I can encourage people, especially young 
women, and if I find something that’s helpful, 
I like to share that knowledge. I like to learn 
things too. I like when a friend tells me 
something that they’ve tried. Oh I have to tell 
you, a friend of mine just told me about this 
thing called a Spoonk mat.”

I’ve never heard of that. I’m Googling it. 
“They’re like acupressure mats. It really works.”

Is it supposed to relieve tension?
“It feels really good. I put my feet on it, I put 
it on my neck, and sometimes I sit on it when 
I’m in the car. It’s kind of spiky but it feels 
good.”

What do you think is the biggest 
misconception about you?

“Well I don’t really know. I don’t really know 
what the general conception is about me. 
Yes, I am exposed to a lot of glamorous 
things but at the same time, I actually work 
really hard. It’s not just all fun and games. I’m 
very dedicated not only to my business but 
to my clients. I have 16 clients with contracts. 
I’m doing my best to raise my son and be the 
best version of himself. But it’s not easy, that’s 
probably the misconception. People assume 
that I have it easy. It doesn’t matter who you 
are, being human is being human. Everyone 
has days that are challenging. Every day, I like 
to wake up and remind myself to be grateful 
of the simple things.”

SUPERMODEL mum, Miranda Kerr, talks about 
jewels, jams, being the lady boss—and her lucky 
charms. Kerr rose to prominence in 2007 as one
of the Victoria’s Secret Angels. 

“Every day, I like to wake up and remind myself 
to be grateful of the simple things.”
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GUCCI SHOW 
IN LONDON

by: Scarlett Conlon

ALESSANDRO MICHELE’s Gucci show 
this season had all eyes on Milan, but for the 
fashion house’s pre-spring/summer 2017 
show it will be London in the spotlight. The 
brand confirmed to us this morning that it 
will show its cruise collection in the capital 
next year, although any further details - 
regarding date and exact location - have not
be confirmed at this point.

It comes shortly after Chanel confirmed that 
it would be showing its own pre-spring/
summer 2017 collection in Cuba in early May, 
continuing the trend that has been gathering 
pace among the big-name brands in the last 
couple of years for taking cruise collections
on tour.


